


The wider view

Heres what industry leaders have to say about European Spa — the no.l magazine for spa development

“European Spa is an essential tool for building our “Sarah has made a splash with European Spa magazine! Ever since
spa business within Europe and for us, as a leading she took over as Editor-in-Chief and Publisher, it has blossomed
spa company, it is essential that our Sales, Marketing into a beautiful must-read publication for the entire spa industry
and PR teams keep abreast of all spa developments worldwide. Europe has a reputation of leadership in the spa arena,
happening globally. The editorial team are hugely being the place where the word ‘Spa’ was born. Its bathing and
knowledgeable and dedicated to spa business. They wellness traditions date back thousands of years and have been the
have provided us with superior support in building foundation upon which the entire global spa and wellness industry
Elemis, Mandara, Bliss and Steiner Leisure awareness now sits. Therefore, it is fitting that European Spa magazine is a
over the years for which we are extremely grateful.” leader in its field as well.”

S@an Harrington, Managing Director, Elemis Susie Ellis, President, SpaFinder Inc and Board Member, Global Spa Summit

“When it comes to quality magazines (and [ am not
just referring to spa-orientated ones), European Spa

“The content of European Spa is very informative, is up there with the big boys. Super cool colour
with a wide overview on innovation and new themes, editorial that is intelligent and inspired,
trends. This beautifully presented magazine is a photography that delivers the message beautifully
‘must have’ for everyone in the spa industry.” and an appropriate balance of advertising all add
Sammy Gharieni, Chief Executive Officer, Gharieni Group up to a magazine that I truly love.”

Sheron Boddy, Group Operations Director, Six Senses Spas
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The wl(kr vlew “European Spa provides a great overview of what's

happening in the fast moving spa industry. I
appreciate the quick read format which enables

“Our clients love seeing editorial about their spa offerings me to browse the latest spa news at a glance. The

in the magazine. The quality of the coverage and the space range of content which covers industry business,
dedicated to each piece really appeals to hotel and destination new openings and products, latest trends and news
travel brands, allowing them to differentiate themselves from is what makes it a valuable read. It is the perfect
competitors amongst a core target audience of spa industry choice for anybody interested in the spa industry and
experts. Every pitch is greeted with a wealth of enthusiasm and an essential read for those working in the industry. I
knowledge; and Sarah and her team are often the first people hope Sarah and her team keep up the great work!”
we will turn to when looking for ideas and inspiration for new Roger Allen, Managing Director,

editorial angles and PR initiatives relating to the spa industry.” Thermarium Spa Management

Lisa Donohue, Senior Vice President, Financial Dynamics
— The Strategic Communications Division of FTI Consulting

“T always look forward to taking the time to read

“I consider European Spa to be a great European Spa. The passion that Sarah and her team share
showcase of inspiration, beautifully for the industry is evident on every page. From attending
illuminating industry trends and new the many industry events to taking the time to seek the
wonderful design concepts. It’s a great opinions of those around them, they deliver a beautifully
source of ideas and knowledge!” designed magazine of interesting, inspiring, and well-
Susan Taylor, Group Marketing Director, written articles. They truly go out of their way to bring
Decl&or and Shiseido UK the best of the global spa world to all of us.”

Lisa Gerrard, Managing Director, Gerrard International
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Chuan Spa, Thé\Langham, London, UK
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a Meditation at Center Parcs Aqua Sana Spas, UK




“I have been reading European Spa magazine for a number

of years now, my managers receive it in their spas and “I am big fan of European Spa magazine — it just keeps
we display it for both the team and our guests to enjoy. I getting better. I look forward to receiving each issue
find the magazine very informative, not only for what is to hear about what'’s happening in the industry,
happening in the UK but also overseas. It is a great source catch up on new trends and read interviews on

of the latest news, products, builds, designs, who’s who, industry leaders. I think it plays an important role in
networking events and detailed features on key industry helping unite and inform the industry.”

shaping topics. I wish Sarah and her team many continued Lopo Champalimaud, Chief Executive Officer, Wahanda

years of success producing such a professional and

interesting magazine that I very much enjoy reading.”

Lesley Bacon, Group Health Club & Spa Manager, Hand Picked Hotels
“Sarah and her team have transformed European Spa magazine
into the must-read for our industry. Our clients and potential
clients refer to the magazine frequently in conversations with our
team so we know it is a vital resource for us to get our message

“European Spa magazine gives a true reflection of the across to the spa industry. I love the insight it gives me, covering a
state-of-play in the European spa market. This is wide range of subjects that affect our industry and appreciate the
becoming increasingly important to Mandarin Oriental perspectives given by internationally renowned experts.”

Hotel Group as we expand in this marketplace. It helps Jon Hardwick, Managing Director, [comfort zone] Grafton International

us keep our perspective in the global scene and it is
comforting and reassuring to see our industry peers and
partners in such a high-quality production.”

Sean 0'Connor, Group Spa Manager Design & Development,
Mandarin Oriental Hotel Group
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Publication deadlines Contact

European Spa magazine is published six times a year

@ Issue 26: February/March 2012
Editorial deadline: 12 December 2011
Advertising deadline: 4 January 2012

@ Publisher / Editor: Sarah Camilleri
T: +44 (0) 115950 4748

E: sarah@spapublishing.com
® Issue 27: April/May 2012
Editorial deadline: 10 February 2012

@ Art Director: Richard Page
Advertising deadline: 1 March 2012 s

T:+44 (0) 7917 646495

@ Issue 28: June/luly 2012 E: richard@spapublishing.com
Editorial deadline: 9 April 2012
Advertising deadline: 23 April 2012 @ contributing Editor: Sarah Todd
@ Issue 29: August/September 2012 E: sarah.todd@spapublishing.com
Editorial deadline: 15 June 2012
Advertising deadline: 2 July 2012 @ Accounts: Tracey Wilson

@ Issue 30: October/November 2012 E 440 1@1)5 95013_71?
Editorial deadline: 10 August 2012 accounts@spapublishing.com

Advertising deadline: 3 September 2012
@ Subscriptions: Angela Sharpe
@ Issue 31: December/January 2013 T: +44 (0) 1353 772173

Editorial deadline: 8 October 2012 E: angela@spapublishing.com
Advertising deadline: 1 November 2012

European Spa magazine is published by Spa Publishing Ltd. Registered in England. Company no. 6293825
Editorial office: 14 Charleston House, Peel Street, Nottingham NG1 4GN, UK
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